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WINNING LITIGATORS .......

The lawyers in our 2017 special report scored big victories for their clients in high-stakes cases. How did they do it? Preparation,
preparation, preparation. That work allowed these lawyers to fine-tune their themes, deliver effective witness examinations and win.
This year, we've asked these litigators to tell their stories and share their trial tips in their own words, edited for clarity and length.

TRENT WEBB

SHOOK, HARDY & BACON

= TELL US ABOUT YOUR BIG-
GEST TRIAL WIN FROM JANUARY
2016 TO JULY 2017 AND HOW YOU
ACHIEVED THE RESULT FOR YOUR
CLIENT. I was lead trial counsel for
Sprint in a jury trial against Time
Warner Cable, Sprint v. Time War-
ner, where we asserted willful in-
fringement of five patents related
to VoIP technology. Time Warner
was represented by Latham & Wat-
kins and Arnold & Porter Kaye
Scholer. Our strategy was to build
our case around a narrative of will-
tul misconduct and to reiterate our
narrative often—through witness
testimony, documentary proof and
graphics. After a three-week trial,
the jury found for Sprint on all is-
sues—finding Time Warner had
infringed all asserted claims of all

five patents, awarding Sprint its

full damages ask of $139.8
[million] and finding the in-
fringement was willful.

= SHARE TWO TRIAL TIPS
THAT HAVE BEEN KEY TO
YOUR SUCCESS.

1) We construct our trials
around narratives that keep
the jury focused on our op-
ponent. While it is important
to convey to the jury positive
impressions of our client, we
have found it to be a more
effective approach to keep
the jury’s primary attention
on the bad acts of the other
side.

2) We distill our case into
three sentences that will be used
as the backbone for our narrative.
These three sentences are repeated

throughout trial.

—Lisa Helem
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