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winning Litigators

A special report

The lawyers in our 2017 special report scored big victories for their clients in high-stakes cases. How did they do it? Preparation,
preparation, preparation. That work allowed these lawyers to fine-tune their themes, deliver effective witness examinations and win.
This year, we’ve asked these litigators to tell their stories and share their trial tips in their own words, edited for clarity and length.
—Lisa Helem
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